INTERVIEW

Influential operator Larry Seymour of The Mint Group talks to
Rachel Esson about the challenge of entertaining a city crowd
round the clock, why he is the man with everything and what the
company’s expansion plans really entail.
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arry Seymour, Operations Director
I ol The Mint Group, smiled proudly
at the luxurious surroundings when

NIGIIT asked him about the company's
latest venue Mary Janes. Looking at home in
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environment and we've received very positive

“INCREASINGLY LIVE PERFORMANCE IS A BIG PART OF AN ARTIST'S ACTIVITY
AND WE'D LOVE TO DEVELOP OUR PRESENCE WITH KOKO - THAT WILL BE A VERY
CAREFUL MOVE IN TERMS OF THE BRAND AND BRICKS AND MORTAR."
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